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Plan of the presentationPlan of the presentation

• Warsaw retail market – shopping centres andWarsaw retail market shopping centres and 
shopping streets
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Warsaw shopping centres by location (distance from
th it t ) d i (GLA)the city centre) and size (GLA)
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Warsaw retail market: rents
2(€/m2/month)
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Retail Density
Source: Jones Lang LaSalle
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Modern retail space in Warsaw (ths m2)Modern retail space in Warsaw (ths m )
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Polish economy in economic crisis?Polish economy in economic crisis?
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Average Euro/PLN exchange rate

Max Mara store, Nowy Światy St.

Vacancy rate in Warsaw shopping centres
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ConclusionConclusion

• Warsaw shopping centre market: big, deepWarsaw shopping centre market: big, deep
but not yet saturated

• Last few years – beneficial for Warsaw’s
shopping streets (political legal economicshopping streets (political, legal, economic
factors)

• Future – increasing competition of shopping 
centres hard time for not-prime shoppingcentres, hard time for not-prime shopping 
streets
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