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Plan of the presentation I |

* Warsaw retail market — shopping centres and
shopping streets

* Development of shopping centres in Warsaw
in the last decade

« \Warsaw’s retail market after the financial crisis
 Conclusion
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Maturnity of the Warsaw Shopping
Centre Market

Shopping centre density - Population
(sg m/ 1,000 inhabitants)
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Warsaw shopping streets
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Warsaw shopping centres | |
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Warsaw shopping centres by location (distance from
the city centre) and size (GLA)

Distance from the centre
of Warsaw [km]
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Warsaw retall market: rents
(€/m</month)
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Retall Density

(m2 per 1,000 inhabitants) — retail space in shopping centres
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Modern retail space in Warsaw (hs m?
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Polish economy In economic crisis?

GDP, Private Consumption, Inflation rate -
Average % Change on Previous Year
PKB, spozycie indywidualne, inflacja — zmiany w stosunku
do poprzedniego roku
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RETAIL SALES GROWTH DEC 2010 (y-on-y)
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Polish economy In economic crisis?
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Average Euro/PLN exchange rate
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Vacancy rate in Warsaw shopping centres
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Conclusion I |

* \Warsaw shopping centre market: big, deep
but not yet saturated

» Last few years — beneficial for Warsaw’s
shopping streets (political, legal, economic
factors)

* Future — increasing ompetltlon of shopping
~rantroe hard tim 'F “nrimaoa chAanninA
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streets
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